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ENGLISH VERSION

1  What is marketing research? Explain the nature and

importance of marketing research.
OR

1 Discuss in detail the marketing research process.

20

20

2 What is research design? Explain in detail the various types of 20

research designs.
OR

2 Write a detail note on various methods of sampling.

3  Explain any two:
(1) Data editing and coding.
(2) Tabulation and graphical presentation.
(3) Report preparation.
(4) Attitude measurement and scaling techniques.

4  Write a short note on any two:
(1) Marketing research in India.
(2) Sales analysis.
(3) Ethical issues in marketing.

(4) Sales forecasting and marketing.
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